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Kenexa’s BrassRing

Kenexa, a provider of recruitment and 

retention solutions, unveiled details of 

the latest version of Kenexa Recruiter 

BrassRing, Kenexa’s on-demand talent 

management system tailored for global 

organizations to source and track 

employment candidates through the 

hiring process.

The latest release of the softw are-

as-a-service (SaaS) solution delivers 

functional enhancements that support 

the needs of corporate recruiters, hiring 

managers, job candidates and staffing 

agencies. M any enhancements have 

been made to the user interface to 

streamline the common tasks of 

frequent and infrequent system users.

Kenexa Recruiter BrassRing now  allow s 

users to personalize search screens and 

display data to suit their usage patterns. 

N ew  customer-controlled w orkflow  

capabilities for job candidate and requisi-

tions automatically communicates hiring 

process status to candidates, simplifies 

job board posting management through 

triggered events and delivers up-to-

the-moment candidate information to 

system users through eLinks. These 

capabilities can prevent candidates from 

getting “stuck” in the hiring process, 

reduce candidate status inquiries and 

enhance business value from job board 

postings. A ll events and communications 

are completely auditable.

This release expands Kenexa Recruiter 

BrassRing’s language support to 29 

languages. w w w .kenexa.com  

H TH  W orldw ide’s m P assport

A new  mobile health information tool 

for global travelers, mPassport, offers 

subscribers convenient access to H TH  

W orldw ide’s databases of global health 

and safety information online, even 

via mobile phone.

G lobal travelers, including expatri-

ates, need to manage unexpected and 

chronic health conditions, common 

travel-related illnesses and security 

risks. The mPassport database has more 

than 4,200 qualified, English-speaking 

physicians and dentists in 180 countries 

and selected emergency and urgent-care 

facilities for more than 1,100 destina-

tions w orldw ide.

mPassport also features other helpful 

medical tools for travel abroad:

• Personalized Health and Security 

A lerts. The alerts are published daily 

via SM S text messaging and e-mail. The 

alerts highlight breaking new s about 

risks that arise along the traveler’s 

personal itinerary.

• Searchable Hospitals, C linics and 

Pharm acies. Profiles for more than 

3,400 notable facilities around the 

w orld. M any are contracted directly 

w ith H TH .

• M edication Translation. Covers more 

than 400 brand-name drugs in the 24 

most-visited countries and yields the 

country-specific brand names under 

w hich common prescription and over-

the-counter medications are sold. 

• M edical Term /Condition Translation. 

Captures idiomatic health-care terms 

(“hay fever,” “C AT scan”) and critical 

health-care phrases (“W hen can I 

travel?”) in 10 languages.

• CityHealth Profiles. Convey critical 

information about health-care services 

in hundreds of the w orld’s most 

popular destinations. Included are local 

emergency numbers for ambulance, 

police and fire, emergency and urgent-

care options, vaccination requirements, 

local pharmacy practices and more.

• Security Profiles. Contain up-to-date 

accounts of security risks for hundreds 

of frequently visited destinations 

outside the U nited States. 

• txt5 G roup Text (SM S) M essaging. 

Allow s subscribers to keep up to five 

friends and family members informed of 

their travels via text messaging or e-mail. 

The subscribers save money by sending 

five messages for the price of one.

• Featured Colum ns. H ealthy travel 

tips authored by physicians.

H TH  W orldw ide provides health insur-

ance plans and global medical assistance 

services for business and leisure travelers 

abroad. H TH  programs are distinguished 

by a contracted community of hospitals 

and doctors in 180 countries. 

w w w .m P assport.com
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